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Assignment Set - 1


Q.1. Explain the concept and importance of Visual Merchandising (VM) in modern retailing. Discuss its key features and compare it with traditional retail merchandising practices. (5+5 = 10 Marks)
Ans 1.
Visual merchandising is the art and science of presenting products and designing retail environments to maximize customer engagement, encourage product interaction, and stimulate purchase decisions. It integrates design, psychology, and commercial strategy to create compelling in-store experiences that communicate brand identity and convert footfall into sales revenue.
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Q.2. Analyse how visual merchandising supports retail positioning strategy in the Indian retail sector. Discuss the growth prospects of visual merchandising in India with suitable examples. (5+5 = 10 Marks)
Ans 2.
Visual merchandising plays a central role in translating a retailer's strategic positioning into a tangible, customer-facing experience. In the Indian retail sector, where modern organized retail has grown rapidly alongside persistent traditional trade, VM has become an increasingly critical differentiator that enables retailers to establish and communicate their positioning credibly to an evolving and 

Q.3. Explain the concept of merchandise mix and assortment strategy in retail stores. Illustrate how retailers design merchandise mix to attract customers in showroom displays. (5+5 = 10 Marks)
Ans 3.
The merchandise mix refers to the complete assortment of products that a retailer offers for sale, defined across dimensions of width, depth, consistency, and price range. Assortment strategy is the deliberate planning of this mix to serve the target customer comprehensively while optimizing 



Assignment Set - 2

Q.4. Explain visual merchandising practices across different retail formats with contemporary examples. (5+5 = 10 Marks)
Ans 4.
Visual merchandising practices vary significantly across different retail formats, reflecting the distinct customer expectations, commercial objectives, physical environments, and brand positioning of each format. Understanding how VM is adapted across formats enables retailers to deploy the most appropriate techniques for their specific context and customer base.
VM in Department Stores and Specialty Stores
Department stores like Lifestyle and Shoppers Stop use VM to create distinct branded worlds within each department, guiding customers through multiple category experiences in a single visit. Window displays serve as the primary communication channel for brand campaigns and seasonal themes, with significant investment in prop-driven storytelling that generates footfall. Specialty stores like Swarovski and MAC Cosmetics create immersive brand environments where every display fixture, lighting specification, and product arrangement communicates a consistent luxury or expertise positioning that justifies premium pricing to self-selecting customers who 

Q.5. Analyse future trends shaping visual merchandising practices. (5+5 = 10 Marks)
Ans 5.
Visual merchandising is undergoing transformative change driven by technology innovation, shifting consumer behavior, sustainability imperatives, and the evolving role of physical retail in an omnichannel commerce landscape. Understanding these trends enables retailers to invest in capabilities that will sustain competitive differentiation in the rapidly changing retail environment of the coming decade.
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Q.6. Discuss product presentation techniques in non-store retail merchandising with examples. (5+5 = 10 Marks)
Ans 6.
Non-store retail merchandising refers to all product presentation and promotion activities conducted outside traditional physical retail store environments. It encompasses digital commerce platforms, catalogue retail, television shopping channels, trade exhibitions, direct selling, and pop-up formats that present merchandise to customers through channels alternative to permanent brick-and-mortar stores.
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