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Assignment Set – 1
 

Q.1. Explain the history of the internet. (10 Marks)
Ans 1.. 
The Internet is a worldwide network of interconnected computer systems that enables devices around the globe to share and communicate information. It's evolved over the years from a small experimental network to a major infrastructure that supports modern communications, commerce education, and governance. 
Origins: ARPANET (1960s-1970s) 
The Internet's beginnings date back to the year 1969, when the US Department of Defense's Advanced Research Projects Agency funded the creation of ARPANET that is also known as the Advanced Research Projects Agency Network. ARPANET was created to permit the communication of geographically 
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Q.2. Discuss the E-Commerce framework architecture in detail. (10 Marks)
Ans 2.
The E-commerce Framework Architecture is a organized set of technology or business components that enable online transactions. It helps organisations design and implement the systems to be secure, reliable, scalable, as well as able to accommodate business needs via multiple layers. 
Network Infrastructure Layer 
The basis of every e-commerce system is the network infrastructure including the internet extranets, intranets, as well as the communication protocols which allow data transfer. Internet is a global network 

Q.3. Discuss various types of Business model in detail. (10 Marks)
Ans 3.
A business model defines how an organization generates, makes, and then captures the value. When it comes to e-commerce, it outlines those involved, the strategies for revenue and the value that customers receive, and helps entrepreneurs develop and assess digital strategies. 
Business-to-Consumer (B2C) 
The B2C model is where businesses sell services or goods directly to individual end consumers via an online platform. It is the most widely acknowledged form of online shopping. Retailers online like Amazon, Flipkart, 

Assignment Set – 2

Q.4. Describe in detail third party payment processing. (10 Marks)
Ans 4.
Third-party payments rely on an external company to oversee the transaction between buyers and sellers. Instead of handling payment transactions on its own businesses rely on these service providers to handle payments by enhancing security, reducing operations, and enabling multiple payment methods with no complicated infrastructure. 
How Third-Party Payment Processing Works 
The process of processing payments begins 

Q.5. Explain the concept of internet marketing. (10 Marks)
Ans 5.
Internet marketing, also called digital marketing, or even online marketing, refers to the use of digital channels technology, platforms, and platforms to market products, services or brands. It is a method of focusing audiences with the objective in generating awareness, engagement and sales. It's a paradigm shift from the traditional media-based advertising to data-driven, customized, digital, and measured communication between businesses and their customers. Internet marketing encompasses a wide array of techniques and strategies that form part of the 

Q.6. Write in detail about various components of m-commerce. (10 Marks)
Ans 6.
M-commerce, or mobile commerce can be defined as buying and selling of goods, services and other information on mobile devices such as smartphones and tablets via wireless networks. It's a part of e-commerce known for mobility as well as instant access to the ability to provide services based on location. Its rapid growth, especially in countries like India, makes it essential to businesses comprehend its components for effective strategy designing. 
Mobile 

